Google Ads

Impressions ( Sep 2024 ) Views ( Sep 2024 ) Clicks ( Sep 2024 ) Interactions ( Sep 2024 )

2,042.17K 298.40K 17.47K 548.02K

Aug 2024: 6,348.51K Aug 2024: 991.12K Aug 2024: 77.68K Aug 2024: 1776.34K

Click Through Rate ( Sep 2024 ) Conversion Rate ( Sep 2024 )

0.9% 1.1%

Aug 2024:1.2% Aug 2024:1.1%

Cost Per Conversion ( Sep 2024) Cost Per Click (Sep 2024) Total Spend ( Sep 2024)

R477.75 R5.34 R 93.23K

Aug 2024: R 400.69 Aug 2024:R4.53 Aug 2024: R 352.16K

Top 10 Campaigns by Conversion Rate Top 10 Performing Keywords by Conversion rate
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Campaigns - CPC Vs Cost/Conv (Google Ads)

R1,02676

RA77.F5

R 167.96
R 0.B5
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Top 10 Ad Groups by Calls Campaigns Conversion Funnel (Google Ads)
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Top 10 Ad Groups by Conversion rate

Payroll-Cloud

General-Payroll-D..

HR-Software

General-Cutsourcing

Large-Business-Pay..

Small-Business-Pay..

General-ESS

DSA-Cutsourcing

Managed-and-servi..

General-Competito..

4%,
Conversion Rate

Top 10 Ads by Conversion rate
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0.67%
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Total Spend by Month

R 41,336.03

R36,133.29
(e}

Jan 2024 Feb 2024

Total Budget Vs Actual

R 400,000

R 300,000

R 200,000

R 100,000

Jan 2024 Feb 2024

Mar 2024

Mar 2024

R39211.71
(¥]

Apr 2024

Apr 2024

R 81,175.97

May 2024
Day

May 2024
Date

R12217826

Jun 2024

Jun 2024

R352,161.93

R 162,457 .22

Jul 2024 Aug 2024 Sep 2024

Legend
B Actuals
B Budzet

R 347 568.03

R 304,100.00

R 90,696.56

Jul 2024 Aug 2024 Sep 2024




Brand Budget Vs Actual (ZA)

R &0,000

R 40,000

R 25,006.00

R 20,000

May 2024

Solution Budget Vs Actual (ZA)

R 100,000

R 50,000

May 2024

Jun 2024

Jun 2024

R 33,500.94

Jul 2024 Aug 2024
Date

R104,217.48

Jul 2024 Aug 2024
Date

R 50,000.00
@®

R 8 880.73

Sep 2024

R 100,000.00

@®

R35,333.14

Sep 2024

Legend
B Actuals
[l Erand Budget

Legend
Actuals
B 5olution Budget




Product Budget Vs Actual (ZA)
Legend

R 200,000 R 187,007.05 M Actuals
Product Budget

R 150,000.00

R 150,000

R 100,000
R 84,648.39
i 8.0

R 5918925

- R 36153.00 R 41,336.00 R 49,469.25 — R
' 931'313'04 R 3534029 R 34,809.92 R 36,616.49 — S

Jan 2024 Feb 2024 Mar 2024 Apr 2024 May 2024 Jun 2024 Jul 2024 Aug 2024 Sep 2024
Date

Monthly Performance Comparison - Google Ads
Legend

6,348,514 B Total Impressions

A000000 ' Total Views
B Total Interactions

Total Clicks

Total Conversions

4000000

Total Value

2000000
64869

347,005 237.053 (e

112751 113,892 118,99 77,681

Aug 2024 Sep 2024

Jan 2024 Feb 2024 Mar 2024 Apr 2024 May 2024 Jun 2024 Jul 2024
Maonth




Marketing and Sales Funnel

Lead Wait Time (Days) ( Sep 2024 ) Lead to Opportunity % ( Sep 2024 ) Opportunities ( Sep 2024 ) Won Opportunities ( Sep 2024 )

0.75 25.3% 247 71

Aug 2024: 1.59 Aug 2024:17.7% Aug 2024: 434 Aug 2024: 171

Days to Close Opp ( Sep 2024) Opportunity Win Rate ( Sep 2024 )

-1.46 10.9%

Aug 2024: 2.42 Aug 2024: 29.0%

Total Amount ( 2024 ) Annual Recurring Revenue (2024) Monthly Recurring Revenue (2024)

R
R R 1,503,036.68

19,596,911.37 18,036,440.13




Created Leads & Qualification Opportunities Created

Legend 300 Legend
Mot Yet Qualif... 267 Il Marketing Ass...

Il New Qualified... 252 Il Mot Marketing...
M Total Leads
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Leads Target vs Actual (KE) Leads Target vs Actual (ZA)

Threshald: — Target Threshaold: — Target

Premier 0.22%

Lite (0.41%
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Actual vs Target Leads Size
Legend
B Tarzet
Il Total Leads

Total Leads

102
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e T - ] meemes BN
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Date

Total Leads by Size Category
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Total Leads
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Small
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Qualified Lead Details




Total Leads ( Sep 2024 ) Lead to Opportunity ( Sep 2024 )

795 25.3%

Aug 2024: 2356 Aug 2024:17.7%

Total Leads by Created Month
Legend
Total Leads
Converted Leads
Qualified Leads

Total Leads

428
473 6

304
122 11&

28 =]
May 2024 Jun 2024 Jul 2024 Aug 2024 Sep 2024

Created Time

215 36

Jan 2024 Feb 2024 Mar 2024 Apr 2024




Total Leads by Lead Status Lead to Opportunity Conversion

Lead Status

B Disqualified

B Lozzed Only

B Mo Response

B Flance Waiting Room
B Test Lead

B Tryingto Contact

B BF Waiting Room

B Working

+ 6 more...

Lead to Opportunity %.

Created Time

Converted VS Not Converted Leads by Status

Legend

B Total Leads

B Converted Leads

B Mot Converted Leads

Total Leads

Lead Status




Percentage of Marketing Leads (Not Converted)

Marketing Lead Conversion

0.00% 0.00%
I =

Jan 2024 Feb 2024 Mar 2024 Apr 2024 May 2024 Jun 2024 Jul 2024 Aug 2024 Sep 2024
Created Time

Ungqualified Lead Details

Unqualified Leads ( Sep 2024 ) Unqualified to Qualified Leads ( Sep 2024 ) AVG Days for Unqualified to Qualified ( Sep 2024 )

587 423 0.67

Aug 2024: 1904 Aug 2024: 1569 Aug 2024: 3.00




Unqualified Vs Qualified

Total Leads

Apr 2024 May 2024
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Opportunities Order Value

May 2024

Sep 2024
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Created Time

Legend
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Opportunity Order Value by Month

R 3,000,000 R 2,779,290.60

R 2,000,000

Total Amount

R 1,000,000 e R757.441.74 R 671,891.19

- ® R 461,793.90
R 292 794.67 , .
R 36,853.00
L)

Jan 2024 Feb 2024 Mar 2024 Apr 2024 May 2024 Jun 2024 Jul 2024 Aug 2024 Sep 2024
Lead Created Time

Opportunity Order Value By Lead Source

R 2,127 404.62
R 2,000,000

R 1,097 78657
1,235,347.60

R 1,000,000 R 937 673.58

Total Amount

R 17888821 R107172.89
R192,829.61 R14% 60433

R 71,681.14R 68,548.68
R16163.68R13,447.71 R1,519.00 R&5651 R&2051 R173.17

Deal Lead Source




Opportunity Order Value By Lead Origin Opportunity Order Value By Lead Channel

Deal Lead Origin
B Contact Request R3,112,112.78 Chatbot R 8&.58
M Partner Programme R1,527,389.24

B Customer R 695.405.05 Unknown R173.17
B Referral Programme R280,321.91

M Demo Request R 240,821.05 Sodial Media Form R 1,519.00
W Linkedin (Flance / FDC) R192829.61
B 5:les Enquiry General R 95127.06

Event |R 1819019
Inter-C R 5449579
|| e Sales Inbound (Call) .R 260,586.29
B 5EC Registration R9,041.22

Il SAICA Fin Leaders 2023 R7.698.75 Integration _R 120577927
Il Cnline Registration R3571.01

M Fartner programme R533.17 Emnail R1352343.09
B 5mall Business Campaign 2022 R173.17
+ 2 more... Website

Deal Lead Channel

o

Total Amount




Opportunity Order Value By Company Size

R 2,000,000

R 1,500,000

R1,013,378.68
R 1,000,000

Total Amount

R 500,000

1001 - 2000

R 638,754.69
(=)

R 456,028,554 R 442 03449
(&)

&
201 - 500 26-50 3001 - 4000

Company Size

101 - 200 2001 - 3000
Lead Disqualification Analysis

Waiting Time - Accepted Lead ( Sep 2024 )

0.40

Aug 2024: 1.55

R1,776549.34
o

4001 - 5000

501 - 1000

R 65538911
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51-100




Disqualified Leads

Legend
B Disqualified Leads
Ml Disqualified Rate

Disqgualified Leads
21y payenbsiq

46
L

Jan 2024 Feb 2024 Mar 2024 Apr 2024 May 2024 Jun 2024 Jul 2024 Aug 2024 Sep 2024
Creation Month

Disqualified Reason Disqualified Explanations

Disqualified Reason
I ESS query
Junk / Spam
B Duplicate lead
B Just browsing
B Support query
B Training request

Disqualified Leads

7254 B 77666555 44433333333
46932161411988???666555444433333333
331714121198 87 7 6 6 6 55554 443 333333 3

Referred but wasn't looking

+ 2 more...

Disqualified Description




Disqualified Rate - Lead Channel

Lead Channel Created Leads
Website

Integration

Sales Inbound (Call)

Social Media Form

Email

Disqualified Rate - Lead Source

Lead Source Created Leads
Google

WWW.payspace.co
m

Advertisement/Ca
mpaign

PaySpace
Website

Open Leads Marketing Lead Disqualified Rate

Open Leads Marketing Lead Disqualified Rate

814

4.3%

8.3%
8.4%

Disqualified Rate - Lead Origin

Lead Origin Created Leads Open Leads
Logged Only

Inter-Company

Demo Request

SBQ Registration

Large Business
Campaign 2022

Power BI

Disqualified Rate - Lead Type

Lead Type Created Leads Open Leads
Cross-sell
Product Enquiry

Outsourcing
Enquiry

Internal Referral
Strategic Partner

Word of Mouth

Marketing Lead

Marketing Lead

Disqualified Rate

Disqualified Rate




Disqualified Rate - No of Employees Disqualified Rate - UTM Medium

Total Marketing UTM Medium Created Leads Open Leads Marketing Lead Disqualified Rate

No. of Employees Created Leads Open Leads Lead Disqualified Rate

cpc
referral
organic
QR Code
email

Paid Social

paid_social

Opportunities Details

Total Opportunities ( Sep 2024 ) Closed & Closing Opportunities ( 2024 ) Expected Revenue (2024 )

247 2747 R

Aug 2024: 434 2023:1962

19,596,911.37




Expected Revenue for Open Deals

R 6,000,000
R 5,160,1%5.07

R 4,000,000

Total Amount

R 2,000,000

R30694.64 R11423868 RI15BB57.78 R 23.00 R 41986 R20040.63 RBLBIOT7  R77714 R 108)633.74
— (=) O— "= Pt N (%)

(e o— 0 0

= L= L= et =
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Created to Closing Avg Days

3678

33.95
. . . )

Jan 2024 Feb 2024 Mar 2024 Apr 2024 May 2024 Jun 2024 Jul 2024 Aug 2024 Sep 2024
Created Time

Closed Won Amount by Month Value of Pipeline

R 6,000,000 R 4,000,000

R 503321800 R3 27472047

R 458501097
(2]

R 4,000,000

R 2 980,601.56 R 2,000,000 R1,527358.98

R 383,004.37
R101.32 R 42.65 R28767.13
ro N

Total Expected Revenu..

Total Amount

R 2,000,000 R137420.25

R &81,948.24
@ d
{é’:\ %, . o o

CJD

Jan 2024 Mar 2024 May 2024 Jul 2024 Sep 2024
Closing Date




Opportunities Target vs Actual (ZA) Revenue Target vs Actual (ZA)

Threshald: — Target Threshaold: — Target

Premier Premier

Outsourcing Outsourcing B3.73%

Master
Master

Payspace Edition
Payspace Edition

100%
Actual Opportunities Actual %

Opportunities Target vs Actual (KE) Revenue Target vs Actual (KE)

Threshald: — Target Threshaold: — Target

Premier : Premier -20.45%
Master I6.48%
Lite I2.64%

Master

Payspace Edition
Payspace Edition

Actual %




Opportunities Target vs Actual (UK) Revenue Target vs Actual (UK)

Threshald: — Target Threshaold: — Target

Outsourcing l20.00%

Lite §3.33%

Qutsourcing

Master l(:.SS%

Payspace Edition
Payspace Edition

- = o
(5]

Oy %,

Actual Opportunities Actual %

Opportunities Target vs Actual (BR) Revenue Target vs Actual (BR)

Threshald: — Target Threshaold: — Target

Premier Premier 0.01%

Payspace Edition
Payspace Edition

= o,
%o %,

(5]

Actual Opportunities Actual %




Disqualified Rate - Lead Channel

Lead Channel Created Leads
Website
Integration
Sales Inbound (Call)
Social Media Form
Email
Sales Outbound (Canvas)
Event
Sales Outbound

Media Form

Disqualified Rate - Lead Origin

Lead Origin Created Leads
Logged Only
Inter-Company
Demo Request
SBQ Registration
Large Business Campaign 2022
Power BI
Contact Request
Referral Programme
Partner Programme
Partner programme
Referral Program
Refer and Earn Gift
Download
Small Business Campaign 2022
Sales Enquiry General
Customer
Xero Bulletin Feb 2024

Online Registration

Open Leads

Open Leads

Marketing Lead

Marketing Lead

Disqualified Rate

Disqualified Rate




LinkedIn (Flance / FDC)

Xero Roadshow 2024 JHB
Std Bank Call me Back

SDR Quick Win

Xero Roadshow 2024 CPT
Referral programme

Tax Infographic - Eswatini
Tax Infographic - Namibia
Tax Infographic - Lesotho
Tax Infographic - Botswana
Accountants and Bookkeepers
Tax Infographic - Zambia
Tax Infographic - Mauritius
Outsourcing New Homepage

Lite Quote Request Page

Disqualified Rate - Lead Source

Lead Source Created Leads
Google
WWwWw.payspace.com
Advertisement/Campaign
PaySpace
Website
l.wl.co
LinkedIn Ads
Event
Xero
Allbound
Bing
Deel
SBQ
Manual
quickbooks

Zoho Campaigns

Open Leads

Marketing Lead

Disqualified Rate




Website Form

LinkedIn

External Referral

nurture
identity.yourhcm.com

Xero: App Marketplace
Google Ads

Linkedin Ads

Business Partner
ee.datafree.connect

BP Referral
search-dre.dt.dbankcloud.com
newsletter
accountingboss.co.za
search-dra.dt.dbankcloud.com
support.payspace.com
Existing User Expanding: Module
Im.facebook.com
www.linkedin.com

Email

Tarsus on Demand
duckduckgo.com
gbo.intuit.com
quickbooks.intuit.com
m.facebook.com
appsource.microsoft.com
learn.microsoft.com

Cognism

Outreach Email
payspaceuniversity.com
com.gspace.android
www.workday.com
staging-identity.yourhcm.com

yahoo

Existing User Expanding: Module




payspace.app
hrtorque.co.za
MyBroadband

|.facebook.com

Disqualified Rate - Lead Type

Lead Type Created Leads
Cross-sell
Product Enquiry
Outsourcing Enquiry
Internal Referral
Strategic Partner
Word of Mouth
Service and Consulting Enquiry
Software Purchase
Business Process Outsourcing
Strategic partner
External Referral
Whitepaper
Reseller Enquiry
Reseller Information
Outsourcing enquiry
Product enquiry
Customer Addition
Website Content Download
Sales Enquiry
Partner Referral
Referral Partner
Accountant and Bookkeeper
Upsell
Outsourcing Services
Custom Addition
Internal referral

External referral

Open Leads

Marketing Lead

Disqualified Rate




Disqualified Rate - No of Employees

No. of Employees Created Leads Open Leads Total Marketing Lead Disqualified Rate
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790
800
850
900
960
1000
1100
1200
1300
1472
1500
1510
2000
2006
2051
2300
2500
2600
3000
3501
4500
5000
7000
8500
9182
9367
9946
10000
11690
23248
42319
50000
70000
79017
100000




136000
150000
300000
337149
16003981
90123158
555665571
565674784
662437513

Disqualified Rate - UTM Medium

UTM Medium Created Leads Open Leads Marketing Lead Disqualified Rate
cpc
referral
organic
QR Code
email
Paid Socia
paid_social
email/

article




Impressions ( Sep 2024 )

239.82K

Aug 2024:561.96K

Click-Through Rate ( Sep 2024)

0.4%

Aug 2024:0.5%

Lead Form Opens ( Sep 2024 )

88

Aug 2024: 246

Leads Generated by Industry ( Sep 2024 )

0

Aug 2024:0

Views ( Sep 2024 )

28.74K

Aug 2024: 15.57K

Clicks (Sep 2024)

1.06K

Aug 2024:2.97K

Cost per Click ( Sep 2024 )

R 62.00

Aug 2024:R 37.49

Engagement ( Sep 2024 )

1.10K

Aug 2024: 3.02K

Engagement Rate ( Sep 2024 )

0.5%

Aug 2024:0.5%

Leads Generated by Company Size ( Sep 2024 )

0

Aug 2024:0

Leads Generated ( Sep 2024 )

0

Aug 2024: 1

Leads Generated by Job Title ( Sep 2024 )

0

Aug 2024:0

Engagement Rate by Company ( Sep 2024 )

0.0%

Aug 2024: 0.0%

CTR by Company ( Sep 2024 )

0.0%

Aug 2024: 0.0%

Engagements Rate by Job Title ( Sep 2024 )

0.2%

Aug 2024:0.1%

CTR by Job Title (Sep 2024 )

0.1%

Aug 2024:0.1%

Conversion Rate ( Sep 2024 )

0.0%

Aug 2024:0.0%

Cost per Conversion - LC (Sep 2024 )

Aug 2024: ZAR 111,373.01

Cost per Conversion - WC ( Sep 2024 )

Aug 2024: -




Leads Form Opened vs Leads Generated based on Campaigns (LinkedIn Ads)

4 A A
b= b= b= -
Sep 2023  Oct2023  Nov2023  Dec2023

Top 10 Campaigns by Conversion Rate - LinkedIn

10.71% 10.53%
(2]
10%

4.93%  479%
) & 4.49%

L
=

Conversion Rate

= e o L= 15 el L =
Jan 2024 Feb 2024 Mar 2024 Apr 2024 May 2024 Jun 2024 Jul 2024 Aug 2024 Sep 2024
B Leads Form Opened ] Leads Generated

Video Engagement Funnel (LinkedIn Ads)
\_J
I—
L

Completion Rate: 10%
B Video Starts [l Video First Quartile Completions [l Video Midpoint Completions

+ 2 more...




Monthly Performance Comparison - LinkedIn

1000000 Legend
B59619 B Total Impressions
[+]

800000 Total Clicks
B Total Opens

600000
307984

Total Value

400000

200000
114400
(=)

21428 26327 o @ 3309 1673 5152 2971 1060
Fi iy Y Sk = . A% %

(= = = = = = 155 = o = = = =
Sep 2023 Oct 2023 MNov 2023 Dec2023  Jan 2024  Feb 2024 Mar 2024  Apr 2024 May 2024 Jun 2024 Jul 2024  Aug 2024 Sep 2024
Date

Total Budget Vs Actual - LinkedIn (ZA)

120,000 Legend

R 102,327.53 R 102,058.79 B Total Budget
(%)
B A ctual Cost

R 537,403.51

Budget &Actual Cost

R27.872.69

R 277975
Jan 2024 Feb 2024 Mar 2024 Apr 2024 May 2024 Jun 2024 Jul 2024 Aug 2024 Sep 2024
Date




Solution Budget Vs Actual - LinkedIn (ZA)

Budget & Actual

Apr 2024

Product Budget Vs Actual - LinkedIn (ZA)

Budget vs Actual

R 5,800.61

Jan 2024

R 1253089
-

Feb 2024

May 2024

R 18387.28

Mar 2024

R 1857766

Apr 2024

Jun 2024
Date

R 2939081

e

May 2024
Date

R 26,630.00
R 21,989.0&

Jun 2024

Jul 2024

R 33,9208.25

R 36,647 88

F"

R 27 B72.69

Jul 2024 Aug 2024

R 45,000.00

R977ITS

Sep 2024

Legend
M Solution Budget
B Actual Cost

Legend
Product Budget
B 2ctual Cost




Brand Budget Vs Actual - LinkedIn (ZA)




Total Likes - LinkedIn

331

Total Impressions

5542.29K

Cost Per Click (CPC)

R 10.24

BRA - Top of Funnel

Total Shares - LinkedIn

8

Total Spend

R 162.66K

Engagements Rate

36.9%

Total Comments - LinkedIn

0

Cost Per Thousand Impressions (CPM)

R29.35

Video Completions Rate

25.7%




Video View Funnel (Brand)

25.7%
Conversion Rate: 25.7%
Legend
B Total Impressions [l Video First Quartile Completions ] Video Midpaint Completions [l Video Third Quartile Completions Video Completions

SOL - Middle of Funnel

Total Clicks Total Spend Video Completions Rate

169.41K R 381.34K 18.2%

Cost Per Click (CPC) Interaction Rate Click Through Rate (CTR)

R2.25 19.3% 1.5%




Video View Funnel (SOL)

Conversion Rate: 18.2%
Legend
B Total Impressions [l Video First Quartile Completions [l Video Midpoint Completions [l Video Third Quartile Completions ] Video Completions

PRO - Bottom of Funnel

Total Clicks Click Through Rate (CTR) Cost Per Click (CPC)

250.76K 7.5% R 3.35

Total Spend Cost Per Conversion (CPC) Leads generated

R 840.40K R 385.04 10

Campaign - Phase

Phase Impressions




-No Value-
Brand
Product

Solution

Grand Summary:

R 26,844.24
R162,656.85
R 840,399.08
R 381,338.04

R 1,411,238.21

231154
5542293
3325027

11527930
20626404

R116.13
R29.35
R252.75
R 33.08
R 68.42




Total (Leads & Contacts) Event Leads Event Contacts

174 143 31

Event Actual Cost Event Expected Revenue

R 175,000.04 R0.00




Marketing Interactions

Total Interactions ( Sep 2024 ) Interactions per Lead ( Sep 2024 ) Ad Spend ( Sep 2024)

13866 2.28 RO.17

Aug 2024: 9861 Aug 2024: 1.45 Aug 2024: R 0.20

Marketing Interactions Interactions per Lead by Month

Marketing Interactions that happened with CRM Leads over period of time. Number of Interactions are
segregated by Qualified and Marketing Leads

Legend
305 B Total Leads
5899 g7m0 B Qualified Leads
B Marketing Lead

8000
7131 7191
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Created Time Created Time
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Total Value By Campaigns Ad Spend by Month-Cost Per Interaction

R 3 02877

167698

R1 06421
1 086,65 R 757,60
R 78843 R 741,90
1 l L
R 196,55
[ R17,30 R2,70
&

Total Amount

. \.\0'-"@
e
~F
3]

Campaign Mame




Ad Spend by Phase

Phase

BGErand RO.08
M 5olution R 0.09
B Froduct R2.08

Marketing Interactions by Lead Origin

12000 11540

Interactions

3273 3086 2981 2947 2918

Lead Origin

B Total Interaction B Qualified Leads ] Converted Opportunities
B Cpportunities Conversion Rate

2420




Marketing Interactions by Lead Channel

Interactions

Lead Channel

Legend

B Total Interaction
Qualified Leads

B Converted Opportunities
Opportunities Conversion Rate




Marketing Interactions by UTM Medium

Interactions

1 28 4

100.00%

— )|

L= L= L= = L= L= L= L=
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Marketing Interactions by Lead Source

Interactions

Lead Source
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Marketing Interactions by No of Employees
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Marketing Interactions - Lead Channel

Lead Channel Total Interactions Qualified Leads Converted Opportunities Conversion Rate (I to O)

Email

Event

Integration

Media Form

Sales Inbound (Call)
Sales Outbound (Canvas)
Social Media Form

Website




Zoho Campaigns

Emails Sent ( Sep 2024 ) Opens (Sep 2024 ) Clicks (Sep 2024) Bounces ( Sep 2024)

59.82K 9.97K 852 612

Aug 2024: 55.72K Aug 2024: 9.97K Aug 2024:717 Aug 2024: 706

Open Rate ( Sep 2024 ) Click-Through Rate ( Sep 2024 ) Bounce Rate ( Sep 2024 )

16.7% 1.42% 1.0%

Aug 2024:17.9% Aug 2024: 1.29% Aug 2024: 1.3%

Top 10 Campaigns - Based on Opens (Zoho Campaigns) Top 10 Campaigns - Based on Clicks (Zoho Campaigns)

2346 2218 2184

Total Opens
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Campaign Name




Top 10 Zoho Campaigns by Open Rate

Mame

B Z2-PAYROLL-PARTNERS-BRA-NUR-EMAIL-PAYSPACE-BP-ANNUAL-ASSESSMENT
ALL-INTERNAL-HR-EMAIL-Q2-QUARTERLY-AWARDS

M ZA-PAYROLL-GENERAL-SOL-MUR-EMAIL-PRACTICAL-PAYROLL-SOLUTION-SEMINAR-SAICA
ZA-PAYROLL-HR-GENERAL-BRA-CAL-EMAIL-ANNUAL-PRICE-INCREASE-CPI
DEEL-PAYROLL-GENERAL-BRA-PR-EMAIL-GLOBAL PAYROLL COMMUNITY-CLICKS

B UK-PAYROLL-HR-GENERAL-BRA-PR-EMAIL-UK-DEEL-LOST-LEADS
ZA-PAYROLL-GENERAL-PRODUCT-EMAIL-NUR-SAGE-PREVIOUS-PAYROLL

B ZA-TRAINING-GENERAL-SOL-NUR-EMAIL-PAYROLL-ADMIN-LITE

+ 2 more...

Top 10 Zoho Campaigns by CTR

Mame
ZA-PAYROLL-PARTMNERS-BRA-NUR-EMAIL-PAYSPACE-BP-ANNUAL-ASSESSMENT 29.58%
ALL-INTERMAL-HR-EMAIL-Q2-QUARTERLY-AWARDS 16.37%
[ DEEL-PAYROLL-GENERAL-BRA-PR-EMAIL-GLOBAL PAYROLL COMMUNITY-CLICKS 4.55%
B ZA-PAYROLL-PARTMERS-BRA-NUR-EMAIL-PAYSPACE-DEEL-SALES-PRESENTATION 3.82%
M Z2-PAYROLL-GENERAL-SOL-C4L-EMAIL-PAYSPACE-PRODUCT-UPDATE-JUNE-24-BP 341%
M Z2-PAYROLL-GENERAL-SOL-C4L-EMAIL-PAYSPACE-PRODUCT-UPDATE-JULY-24-BP 3.37%
M Z2-EVENMT-GENERAL-BRA-PR-EMAIL-PAYSPACE-XERO-ROADSHOW-2024 2.59%
B ZA-PAYROLL-GENERAL-SOL-C4L-EMAIL-PAYSPACE-PRODUCT-UPDATE-AUGUST-24-BP  2.56%
ZA-EVENT -GEMERAL-BRA-C4L-EMAIL-POWER-CONFERENCE-2024 2.44%
UK-PAYROLL-PARTMNERS-BRA-NUR-EMAIL-PAYSPACE-UK-BP-PRESENTATION 2.23%




